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BEST OF THE CES NOTEBOOK

Excerpts From Recent Blog Entries from Las Vegas at WSJ.com/ces

New Deliveries, Mission Updates
At Consumer Electronics Show

We Want It All

One of the sentiments heard
around the Consumer Elec-
tronics Show this week could be
summarized like this: Give us all
our data.

People have paid lots of money
for new high-definition TVs and
fancy surround-sound audio sys-
tems, and they want to experience
everything those components can
deliver. That means the absolute
highest-quality movies and music—
every last bit of digital information
you can send.

That idea manifests itself in new
kinds of wired and wireless connec-
tions in the home, promising high-
definition content without any com-
pression that could compromise
quality.

A more unusual vision comes
from Xstream HD, a start-up in
McLean, Va., that revealed a new
satellite-based content-delivery
plan with supporters that include
actor Michael Douglas. The com-
pany says it will be the first to of-
fer downloads of high-definition
movies at the highest quality
level, known by the designation
1080p.

George Gonzalez, the compa-
ny’s chiel executive, says using
satellites means it can deliver two si-
multaneous streams of video at a
rate of 150 megabits per second
each. (Users need to install an out-
door antenna). Despite the large file
size associated with high-def con-
tent, some movies can be down-
loaded in as little as 15 minutes, he
says.

—Don Clark

GM’s Plug-In-Car Race

eneral Motors Chief Executive
Rick Wagoner said the company’s
race to deliver a plug-in electric vehi-
cle to the U.S. market by 2010 is “still
a stretch,” but the company cur-
rently believes it can “stay on sched-
ule.”
Mr. Wagoner, speaking to reporters
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in advance of giving a keynote speech
at the CES, said that comments he
made last week in reference to the
Chevrolet Volt potentially not making
the 2010 target were misinterpreted.
He said there have been no glitches in
relation to the Volt development pro-
gram.

“I highlight, [there is] plenty of
work to do,” Mr. Wagoner said. He
said much of the work revolves
around developing the battery sys-
tem for the Volt. The vehicle, first in-
troduced at the Detroit auto show in
2007, is designed to operate on bat-

Sony’s Silos Mission

hen Sony CEO Howard Stringer

took over the company 2Y% years
ago, he made it his mission to break
down its “silos,” the notoriously inde-
pendent business units.

It was evident at its booth at the
CES that Sony was moving in the
right direction. Contrary to past
years, when it grouped products by
brand, Sony displayed its products
by theme and function. The PlaySta-
tion Portable videogame device, for
example, found a home in the “mobil-
ity” section of the floor, while the
PlayStation 3 console was shown
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Sony’s booth at CES in Las Vegas displayed its products by theme and function.

with Sony’s latest Bravia LCD televi-
sions in the high-definition section.
Sony Ericsson mobile phones found a
home with other mobile products
like the Walkman music player, and
digital cameras and camcorders
were shown in the “creativity” sec-
tion of the floor. At the center of the

AT&T on Piracy

rying to fight piracy through
takedown notices is about as
successful as the “whack-a-mole”
game where the same animal just
pops up somewhere else, AT&T’s
vice president for external and leg-
islative affairs, James Cicconi, said
at a panel discussion at NBC Univer-
sal’s CES booth.
Instead, AT&T is devoting “some
of the best brainpower at AT&T
labs” to the problem, trying to come
up with a network-based solution.
That marks a departure from the at-
titude common among Internet pro-
viders even a couple of years ago,
when most saw fighting piracy as
the content providers’ problem.
—Sarah McBride

Please read the The Journal's full blog
at wsj.comy/ces.
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tery power for a range of 40 miles.
—John D. Stoll
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booth was a big display for Sony
Pictures.
—Yukari Iwatant Kane
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